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Abstract

In this Paper, the authors aim at understanding either the inmportance of the
origin (the original features) of the brand logo or its audience's experience acts to
be more effective. The purpose of the present study is the semiotic review of the
14 best-brand logos of automobile luxury goods through analysis of data and
questionnaire which the authors can reach the rules governing on the brand logo
with a focus on the two terms of the origin of the luxury brand's logo and its
audience experience, and based on the indicators defined for each, within the
framework of Barthes's visual semiotics and Van Leeuwen's social semiotics.
The findings reveal that what is important to attract the attention of the
customers of luxury automobiles in Iran is the audience's experience of the logo,
which has tangibly got a head of the role of the origins and the identity of the
goods. Accordingly, the difference in the perceived meanings of every brand
logo by the audience indicates that the meanings received from every logo are
not uniform and it is based on culture, so that individuals, based on their
individual experience and their socio-cultural insights, understand the different
implied meanings from a similar logo; it means the meanings received from
every logo are not universal and regardless of audiences culture. This affects the
success of the goods and maybe leads to different results in business.
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Table 2: The best luxury automobile brand logos in 2016
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Table 5: Indicators related to the origin of brand logos and the experiment of its
audiences
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Chart 1: The comparison of types of functional structures in brand logos
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Chart 2: The comparison of types of written signs in brand logos

Yy


https://dorl.net/dor/20.1001.1.23223081.1399.11.3.1.4
https://lrr.modares.ac.ir/article-14-9101-en.html

[ Downloaded from Irr.modares.ac.ir on 2025-04-22 ]

[ DOR: 20.1001.1.23223081.1399.11.3.1.4 ]

= il 554 ol e <Y e 5 Obbiar )l WL/
Eﬂlﬁ j&ﬁ}

S0 b liained wBlle Slasse V¥ Hlasad Billas 5 (S8 Las VY dwlis b (o

08 OSul foul sud suliinl lojas s gods A8Me g8 58 3 55 0,50 V5 LS ABMe )

JJJ.A(S“LBL.Iu‘L:Ju_‘SZAS)SJU_‘fmé)l&)d(}u‘a‘j\:m‘)dmu@;'m@@w‘)x
el olay sl

o

<
SN SN

s i e S g

olas slaa,T 5o (Sl S (slag L ¢ il Lolia ¥ lagad
Chart 3: The comparison of types of graphical signs in brand logos
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Table 6: The results of test (1)
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Table 7: The results of test (2)
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Chart 4: The frequency comparison of the origin of brand logo and the experiment of
its audiences
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Table 8: The results of test (3)

Jo! AR (SR &y 523
aolex (AL solad aul slKiula

-Q;AJS‘S“SL;‘AJJ::uﬂ‘d’l:“'é);JJ‘:‘&JJ?BQM&‘JK@"A‘:‘)SJGLAQQQI:}J?
S oS allel g

ag‘é)éw‘,).}@ta:ﬂd‘,.\;
Table 9: The results of the hypotheses review
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origin
brand logo
Barthes
Van Leeuwen
connotation
Murphy
Cowin
Michael Arnold
. Charles Sanders Peirce
10. Claire Harrison
11. Christian Mosbak Johannessen
12. Chelsea Bevins
13. George Rossolatos
14. work mark logo
15. brandmark logo
16. compilation
17.1logo type/ logo
18. mono type
19. figurative
20. non-figurative
21.imaginal
22. diagramatique
23. metaphorical
24. signifier
25. signified
26. Ferdinand de Saussure
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27. representame, interpretant & object
28. Sebeok

29.icon, index & symbol
30. Panther

31.Radan

32. denotation

33. narrative

34. Potts

35. Almklov

36. Kant

37. Gadamer

38. Rumelhart

39. textual material

40. ones own knowledge
41. Johnson

42. Carreli

43, Steffenson

44, Chandler

45. Halliday

46. sign resourse

47. semiotic rules

48. semiotic potential

49, affordance

50. http://dx.doi.org/10.13128/LEA-1824-484x-15193
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